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AGENDA



Who is our player?



Millennials/Gen Z

Millennials - also known as 

Gen Y, Echo Boomers, and 

Digital Natives, were born 

from approximately 1977 to 

1995

Gen Z - anyone born from 

1997 onward is part of a new 

generation

https://www.pewresearch.org/fact-tank/2019/01/17/where-millennials-end-and-generation-z-begins/



Are they worth the effort?

“Millennials and Gen Zs are set to become the most important customer group for most banks and credit 
unions over the next decade, as nearly $70 trillion in wealth transfers to them from their parents. But, as our 
research shows, what worked for mom and dad will not be enough to win and keep this younger demographic 

as a customer,” said Jake Tyler, CEO at Finn AI.

https://thefintechtimes.com/80-percent-of-gen-z-and-milennials-use-money-transfer-apps/



What about them?
•

1.More financially astute

2.More debt averse/aware

3.Well researched and less inclined to follow status 

quo

4.They favour experience over possession

5.Driving increased tech adoption/digital natives



“But nothing will happen to us 
clubs….what's this bald bloke talking 

about?”



The ANZ gaming market current size 
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Emerging Industry Headwinds Poker machines are becoming less popular
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Macro Socio-Economic Trends cash is disappearing
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Macro Socio-Economic Trends Digital adoption provides the new opportunity to engage customer
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“good grief, the industry must be 
doomed right?”



THE ROLE OF A GAMING 
SYSTEM



Systems
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Systems opportunities
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Systems provide…
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What good venues do well
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How some venues have been left behind
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Technology has 
changed the 

game



1. Seamless patron experience online to in-venue is expected

2. Personalized loyalty experience has value

3. Innovation around loyalty, gamification and shared gaming 

experiences is an opportunity

4. Competition is everywhere, including the home

5. Contactless is the new customer service

6. We may need to challenge established business models and 

our own thinking

What does that mean for venues?
•



PRIME DIGITAL
(CASHLESS) 
BRIEFING



ARISTOCRAT’S NSW SOLUTION



o

ABOUT THE TRIALWESTS NEW LAMBTON



PRIME WALLET
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PRIME WALLET



RESPONSIBLE GAMEPLAY FEATURES
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What could the future hold?



Reimagining the game
Anaxi, Aristocrat’s online Real Money Gaming 

business, announced today a strategic 

partnership with BetMGM, a leading iGaming 

and sports betting operator. World class gaming 

content from Aristocrat will first be available via 

BetMGM online casino.



Reimagining the 
experience

Starbucks loyalty program is considered amongst the 
best in the world and this sort of mobile/digital patron 
engagement will soon be the benchmark against which 
our venues are measured by their patrons



Reimagining the 
industry limits



QUESTIONS?
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